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FAMILY HOTELIER OF THE YEAR AWARD CELEBRATES

YOUR OUTSTANDING DEDICATION TO FAMILY, BUSINESS AND COMMUNITY

What:

Who:

How:

Nominate yourself, your friends, or your family

As a Founding Platinum Partner of the Asian American Hotel Owners
Association, Procter & Gamble Professional® is sponsoring the inaugural
Family Hotelier of the Year Award. The award recognizes the high levels
of skill, determination, and sacrifice needed by families who run
successful hotel businesses and contribute to their communities.

The winner of the Family Hotelier of the Year Award will receive airfare
for four, accommodations and registration to the 2009 AAHOA National
Conference for his/her family and $5,000 toward a family vacation or a
check to donate to the charity of the winner’s choice. For Official Rules
and additional content details, visit www.pgpro.com/aahoa.

The Family Hotelier of the Year Award demonstrates AAHOA and P&G
Professional’s shared commitment to values central to a successful
family business: hard work, high level of skill, and determination. The
winner of the award will exemplify these esteemed qualities.

To be eligible for the award, nominees must be in good standing with
their regional AAHOA chapter, have at least one family member working
with him or her, and be involved in the community.

To nominate yourself or another dedicated AAHOA member for the
award, download the nomination form at www.aahoa.com or pick up a
form at the P&G Professional booth at any of the regional AAHOA trade
shows. Completed forms may be submitted to a P&G Professional




representative at the regional trade shows or mailed to:
AAHOA Family Hotelier of the Year Entry
315 East 7th Street
Cincinnati, OH 45202

Additional For additional information about P&G Professional and the Family
Hotelier
Information: of the Year Award, please visit www.pgpro.com or www.aahoa.com.
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